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Descriptive Statistics
A statistical or sample statistics is considered to be any measured value of a sample used for statistical purposes, which include population estimation, description of a sample, and assessment of the hypothesis. Statistical data are collected for a specific objective that helps to achieve set objectives effectively. In data analysis, the various forms of statistics used include descriptive statistics that summarize sample data, using indicators such as mean or standard deviation, and randomly varying statistics (Pease et al., 2012). In this discussion, we shall consider the purpose of descriptive statistics and its impact when the analysis of future data is evaluated.
The objective of Descriptive Statistics
One of the objectives is the measure of central tendency and variability. The values evaluated in this case are the mean, median, and mode. These three values are the most commonly used and the easiest to evaluate. The mean of data measures the central point; the mode indicates the most common figure, while the median indicates the figure at the central point of any given data.  On the other hand, the distribution variability is how the values vary depending on their central behavior (Angrave et al., 2016). Consequently, in a central tendency assessment, the use of descriptive statistics permits a single-digit or value data analysis.
The other purpose is to evaluate the dispersion of data. In this case, one concentrates on the measure of various values such as variance, standard deviation range, and skewness of a given data. The evaluation dispersion of data is essential since it describes the spread or variation of the data around a central value. The measure of dispersion is significant since it supplements the central tendency information and can be used in the comparison of different groups of data (Pease et al., 2012). Additionally, it is useful in checking conclusions made from the central tendency. Generally, the dispersion measurement shows how uniform the items of a series are in their size.
Finally, descriptive statistics help in the measure of data association using chi-square and correlation. Chi-square is used on nominal data, e.g., gender and job type, to determine their association, i.e., to determine whether they are associated. It can also be used to assess if sample data come from a population with a particular distribution as a measure of fitness. On the other hand, the strength of the linkage between numeric variables is measured using a correlation coefficient (Beatty et al., 2003). If the correlation of a number is between -1 and 0 or 0 and 1, then the coefficient is negative or positive, respectively. Therefore, association indicators offer a way to summarize the extent of association of two factors.
Impact of Descriptive Statistics
Descriptive statistics can influence decision-making in future events in different ways. First, it helps ensure that an organization meets a product's specific price. A future data analysis may have variables such as competition, which will show how competitive a product quality business will be in the future. Using descriptive analysis, the management may then help make a sound judgment about their product 's future quality if they need a competitive advantage.
Second, in business management, the descriptive study has a cost-benefit. An analysis can help establish an appropriate cost control system and thereby boost future earnings. Finally, future data will help connect different variables. This can be achieved by the use of a statistical approach to show the findings of a test (Wiben et al., 2010). Therefore, one can make the right choice for a company with a specific degree of certainty.
Conclusion
Decision making is a necessary process that oversees the success of any business. With descriptive statistics, the decision-making process becomes easier and ensures development. The measure of central tendency, dispersion, and association is one aspect that makes descriptive statistics important. One who uses this form of the statistic can make an effective decision, especially on cost reduction and profit maximization.
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